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Facebook Page Snapshot
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« Created May 2012

- 20,192 Likes

S amiegtnn Top Teuttem

« 9.8m Impressions

— 175.4k Engagements
oo 131.7k Likes
e 26.8k Comments
o+ 16.8k Shares

— 26k Clicks

— 5,668 Average daily
users reached
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Total Fans: Comparison - MidCoast
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Total Fans: Comparison - Competitors

26,998

20,192

12,681
10,251
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TOP 10 LOCATIONS

Location No. % of Total Fans
Newcastle, NSW, Australia 4445 30.30%
Sydney, NSW, Australia 2882 19.65%
Taree, NSW, Australia 544 3.71%
Forster, NSW, Australia 491 3.35%
Muswellbrook, NSW, Australia 463 3.16%
Port Macquarie, NSW, Australia 442 3.01%
Singleton, NSW, Australia 436 2.97%
Cessnock, NSW, Australia 419 2.86%
Maitland, NSW, Australia 412 2.81%
Gloucester, NSW, Australia 318 2.17%
Total Fan Numbers by Region

Region Total No. Total %
MidCoast 1617 11.02%
Outside MidCoast | 13051 |88.98%
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otal Fans: Gender

BY GENDER

34%

MALE

66%

FEMALE

Women between the ages of 35-44 are leading force
among Barrington Tops Tourism fans.
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Page Engagement: Total - MidCoast
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TOP 10 LOCATIONS

Location No. % of Total Fans
Sydney, NSW, Australia 16200 20.34%
Newcastle, NSW, Australia 11600 14.57%
Taree, NSW, Australia 3049 3.83%
Gloucester, NSW, Australia 2996 3.76%
Maitland, NSW, Australia 2777 3.49%
Forster, NSW, Australia 2584 3.24%
Port Macquarie, NSW, Australia 2381 2.99%
Brisbane, QLD, Australia 1970 2.47%
Muswellbrook, NSW, Australia 1868 2.35%
Cessnock, NSW, Australia 1690 2.12%
Engagement Rates by Region (Top 100)

Region Total No. Total %
MidCoast 11448 14.38%
Outside MidCoast | 68188 | 85.62%
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Page Engagement: Gender

BY GENDER

29%

17.9% MALE
71%
°
S5.64 17% FEMALE

11.5%

Women between the ages of 35-44 are most likely to
engage with Barrington Tops Tourism.
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Seasonal Trends

Impressions: July 2017 — 30 June 208
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2017 2018
M Love The Great Lakes M Barrington Tops Tourism

Note: Impressions are the number of times your content is displayed in someone's feed
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