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Summary of Comments and Responses 

 

 COMMENT SUMMARY RESPONSE / CHANGES 

1 Does the DMP leverage the 
increased services to Newcastle 
Airport? 

 Increased services to Newcastle Airport was one of 
the critical items factored into the projected 
visitation/spend forecasts for the region.   
 

 It is acknowledged that the relationship with the 
airport/airlines would be a major focus going forward 
with future marketing campaigns. 

 

[No change to DMP] 

2 Congratulations on a well-researched 
& presented document. 

[No change to DMP] 

3 Request for projected totals once the 
DMP is adopted. 

 Forecasts & projections are included within the 
detailed Baseline Analysis 

 

[No change to DMP] 

4 

 

DMP fails to recognise that the 
branding & marketing of Barrington 
Tops is not exclusive to the MCC 
area. This requires a co-operative 
approach. 

 NPWS were fully consulted and involved in the DMP 
development process. This process included specific 
discussion on the Barrington Tops. 

 

 The need for collaboration with a wide range of 
stakeholders (including groups in the Barrington 
Tops region) is emphasised within the DMP.  
 

[No change to DMP] 

5 Lack of detail on the "game-changer" 
projects. 

 

 A more detailed template for the Game-Changer 
Projects has been included within the DMP. 
(Appendix 5) 
 

[Change to DMP] 

6 DMP should ensure that "blaze your 
own trail…." remains a concept not a 
marketing slogan. 

 

 

 This comment noted. The positioning statement 
within the draft DMP isn't intended as a marketing tag 
line. 

 

[No change to DMP] 

7 Endorse "Review of Councils 
planning policies, processes and 
frameworks etc" - would like to see 
this promoted to an "Immediate 
Priority" within the Action Plan. 

 This suggestion is noted. 

 

 

[No change to DMP] 

8 Support expressed for the proposed 
investigation into the potential to 
increase/enhance sporting facilities  

 This comment noted. 
 

[No change to DMP] 

9 No reference to cinemas in the 
Product & Experience Audit. 

 

 Cinemas have been added to the Products & 
Services section. 

 

[Change to DMP] 



10 The DMP fails to recognise and 
maximise cultural tourism 
opportunities across the LGA. 

 

Seek future discussions on 
importance of arts & culture in the 
area and understanding of the 
potential of cultural tourism.   

 Commitment has been given to undertake further 
discussion with Arts Mid North Coast Arts on future 
initiatives which align with the themes identified in the 
DMP. 

 

 

 

[No change to DMP] 

11 Concern with proposed Gloucester 
Visitor Hub. Identification of other 
higher priority initiatives for 
Gloucester eg. Redevelopment of the 
butter factory; moving the railway 
station to the butter factory etc. 

 Most of the initiatives mentioned are identified within 
the DMP.  Prioritisation of these initiatives will 
however be dependent on a number of factors going 
forward and as such a change in prioritisation is not 
recommended. 
 

[No change to DMP] 

12 Disappointed with incorrect spelling 
of their business name in the Product 
& Experience Audit. 

 Product & Experience Audit has been amended. 
 

[Change to DMP] 

13 Concern some of the smaller towns 
are not mentioned in DMP 

 It is acknowledged that the smaller towns will play an 

important role in telling the story of the whole region. 

 

 Additional references are included in Appendix 5 
(Game-Changer Projects) 

 

[Change to DMP] 

14 There is little reference in the DMP to 
other leisure activities eg. mountain 
biking, diving, fishing etc 

 Inclusion of a new section within the DMP. "Marketing 
Communications: Insights into special interest 
audiences".  This addresses leisure activities such as 
mountain biking, kayaking, fishing, whale watching 
etc. 

 

[Change to DMP] 

15 Need to reference "Taree" not just 
Manning Valley. 

 Reference to Taree incorporated in the DMP. 

 

[Change to DMP] 

16 Estimate of potential growth for 
nature & adventure based tourism for 
Gloucester region is very 
conservative. 

 

World Heritage listing not capitalised 
on enough in the DMP.  

 It is agreed that the assessment of potential growth in 
the Gloucester region is conservative. 
 

 Development of the "World Heritage" Barrington Top 
story has been included within the DMP Action Plan 

 

[Change to DMP] 

17 Council needs to address errors with 
regards to the towns within Pacific 
Palms. 

 

Conflicting & confusing information as 
to which towns should be included in 
this area. 

 The concerns raised are noted. Further discussion is 
required outside of DMP process to ensure alignment 
with industry. 

 

 

[No change to DMP] 

18 Asked if Council were aware of the 
NSW Government Options Paper re. 
Short-Term Holiday Letting. 

 Council is aware and is working with the Holiday 
Rental Industry Assoc and other stakeholders on a 
response paper. 



 

[No change to DMP] 

19 Reference to agriculture lacking in the 
DMP 

 "Nature's Bounty" - is one of the five strategic 
themes.  Agritourism & local produce are referenced 
throughout the DMP & Game-Changer Projects. 

 

[No change to DMP] 

20 Praised inclusion of "Culture on 
Country" as a strategic theme 

 

Lack of specific reference to the arts 
and craft element of this cultural 
theme. 

 No change to "Culture on Country" as a theme title, 
however the definition of this theme has been 
tightened in Appendix 5 (Game-Changer Projects) to 
provide greater strategic context. 
 

 Inclusion of "Artisans" and "Crafts People" 
references within "Vibrant Country Life" and 
"Contemporary Coast" Strategic Themes. 

[Change to DMP] 

21 Variety of views expressed with 
regards to adoption of "NSW Mid 
North Coast" as the recommended 
Destination Brand. 

 Brand architecture amended to address issue of 
recognising other towns and villages. 

 

 Destination Branding Strategy identified as a high 
priority within the DMP Action Plan. 
 
[Change to DMP] 
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